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writing an article. At least trying. As I sit here in my dorm (objectively nicer than West, but that’s a low bar indeed, and the social 
scene on campus could never compare) I’m realizing that pinning down Hong Kong culturally, even just with food, is even harder 

than it would be most places. Any list of cultural points that could fit into this article would necessarily focus too heavily or too little on the colonial his-
tory with Britain, complementary encroachment by the Mainland, thriving Cantonese culture, or how one Cantonese word could mean both ‘thank you’ 
and ‘get the heck out of my way’ depending on how aggressively you say it. So here’s my compromise, ambiguous reader: let me tell you a couple stories. 
Short ones. Things I’ve experienced here that I almost surely would never experience at Mudd. Along the way hopefully I can convince you that Hong 
Kong (a) is an amazing, vibrant place that (b) isn’t as different as this prompt might suggest if you look past the micro scale. 

8

Apparently there are a non-zero number of people at Mudd 
who want to know about my experience studying abroad 

in Hong Kong this semester. How is it different from life 
at Mudd? Cultural differences? The food? Whether that 
non-zero number of people lies entirely in the Mud-
draker editorial staff is a separate question, but here I am 

The more I see of New Zealand the more I’m convinced it’s not actually a real place. So much of it is so stunningly 
beautiful as if it’s a Disney-like creation perfectly jammed pack with spectacle and amazement at 

every turn. As if when the sun goes down the kiwis go back to their charging stations, the pipes 
feeding the waterfalls turn off, and the workers dye the mountain lakes their dazzling blue 

color. But luckily it is real. I’ve had the great opportunity to explore places like Arthur’s 
Pass, Mt. Cook, and Fiordland National Parks and I’m always blown away. Thankfully plac-
es with this much natural beauty still exist in the world and hopefully they will continue to 
exist. I find it easy to get wrapped up in life in the city or suburbs and not consider anything 
outside of that. It’s wonderful to run around in the hills for a bit.

Breaking the Bubble: stories from abroad
photos courtesy of Conner DiPaolo and Chris Doering

Chris Doering | New Zealand

Conner DiPaolo | Hong Kong

A Story From Conner Abroad// I’m at Lam Kuai Fong. The club/par-
ty area in Central. I’m hanging out with some 30 year olds I met through 
Tinder a while back. I had to call my bank, which time zones pushed to a 
drunken midnight call instead of a human hour. The clubs are so loud I 
walk around to find a quiet place.

“Wait for me I’m going to the bathroom.”

After my 20 minute call with bass thumping through the walls (“I CANT 
HEAR YOU CAN YOU HEAR ME? YES THAT IS MY ACCOUNT NUM-
BER ...”) I move towards the door to exit. I pull.

Nothing.

Hmm. I must have locked the door. Still nothing. I laugh. I’m exactly the 
person who would get locked inside a bathroom 
with about a thousand people partying right 
behind the wall.

“IS ANYONE THERE??!”

I bang on the door.

“HELP!! IS ANYONE THERE?!!!”

Still nothing. 11 minutes of this goes by. I’m running into the door trying to 
break it down but all this is doing is reminding me that I was a cross coun-
try runner in high school and hurting my shoulder. I get up on the sink of 
the bathroom to get better leverage. Start yanking and yelling again.

“ANYONE???!”

I readjust my position and pull in a different direction. It was a sliding door 
not a regular one.

Check out 
more stories 
and photos 
from Conner 
on themud-
draker.com!
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